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REPSOL GROUP IN 1999

WHY YPF ?WHY YPF ?



STRATEGYSTRATEGY

l THE FOUR MAIN PILLARS OF OUR STRATEGY :

INTRODUCTION TO REPSOL GROUPINTRODUCTION TO REPSOL GROUP

I To continue as leader in our core Spanish
operations.

II Growth in Exploration and Production via the
development of new discoveries and further
acquisitions, giving priority to natural gas reserves
for the Spanish market

III International expansion: mainly Latin America

IV Electrical power generation with own natural gas



THE YPF ACQUISITIONTHE YPF ACQUISITION
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and assets

l Is consistent with Repsol’s strategy

l Transforms Repsol into a world-
class company
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